Understanding Branding



Which one do you want more?



Now which one do you want more?












Brand - our perceptions (gut feeling)
obout a product, service or company



Logo - the gateway to branding




Positioning - the heart of branding



Digital Branding

What is lacking in the digital space when it
comes to marketing your products online?



Digital Branding
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Digital Branding

What is lacking in the digital space when it
comes to marketing your products online?

Persona Brand



Digital Branding

Persona Brand

Personal Touch



Digital Branding

How do we compete with established
brands Iin the marketplace?

Personalised
customer experience




Recognize this?



Benefits

* Face to face - more personalised

Word of mouth marketing - highest conversion
* Referral marketing - get referred easily

* Networking - get connected



Benefits

Why it’s so much easier to convert?



Benefits

Why it’s so much easier to convert?

KLT factor

( know - like - trust )



Benefits

How do we build KLT online a whole
lot faster?



2016 Digital Trend

Persona Brand

What are the problems that most people are
facing when selling their products online?



2016 Digital Trend

ATTENTION!!



2016 Digital Trend

ATTENTION!

How do we get people’s attention
through personal branding?



2016 Digital Trends

Persona Brand

Get Socialized Content
Marketing

Storytelling




Get Socialized

Engage, engage,
engage




Get Socialized

Engage, engage,
engage

* create visibility - people will remember your brand.

* You're on top of their head when it comes to a
particular product / service.



Content Marketing
Soft Sell

o Soft sell - hard sell is not as effective as before

*4:1 | 10:1

* Sharing of tips, quotes, contest, videos, FB Live,
testimonies, two-way communications ( asking for
opinions, questions, survey so they'll feel they are
part of it )



Content Marketing - Storytelling

Share your experience

Even If it doesn’t exist,
CRAFT It.



Content Marketing - Storytelling

Trigger their emotions and they
can relate to themselves even
more












How to Boost Your Brand like
Brendon Burchard







4.8 Million Likes




First Step

Like Marketing




Benefits of Like Marketing

» Social Proof / Credibility
» Self qualified & filtered prospects
 Lower Cost When Doing Ads

 Remarket to them over and over again



Benefits of Like Marketing

Increase of Sales &
Customer LTV








































Second Step

Brand Awareness
( Sidebar Ads )
















Like Campaign
Sidebar Ads - Brand Awareness

Website / Online Store / Sales Page

Retargeting Ads
( This is where the real sales happen )

























Conclusion

How to market
vour brand online

Persona Branding Traditional Branding



Conclusion

Get your brand
out there via

Content
Marketing

Socialization
Fb Group / Fb Event

Storytelling




Questions?



How can | help you?

www.fb.com/brandhackmalaysia/


http://www.fb.com/brandhackmalaysia/

Feel free to visit our website at

www.brandhack.co
www.trisparks.com
www.quaintiab.com

hidzam@brandhack.net
mobile - 017 666 5411


http://www.brandhack.co
http://www.trisparks.com
http://www.quaintlab.com

